



Client care, in the context of commercial cleaning, is 
about ensuring that our clients are satisfied with the 
service they receive, and that the relationship is 
maintained and built upon. This includes proactive 
communication, addressing concerns promptly, and 
consistently delivering on promises. 
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Here's a more detailed breakdown:
1. Proactive Communication:
· Regular Updates:
Provide clients with regular updates on the cleaning schedule, progress, and any potential issues or changes.
· Clear Communication Channels:
Establish clear and efficient communication channels (e.g., email, phone, online portal) for clients to reach out with questions or concerns.
· Prompt Responses:
Respond promptly to client inquiries and address any concerns in a timely manner. 
2. Client Satisfaction:
· Understanding Needs:
Take the time to understand each client's specific needs, preferences, and expectations for their cleaning services. 
· Customized Solutions:
Offer customized cleaning solutions that are tailored to each client's unique needs and requirements. 
· Quality Control:
Implement quality control measures to ensure that all cleaning tasks are performed to the highest standards. 

3. Building Relationships:
· Building Trust:
Establish a strong foundation of trust and professionalism by consistently delivering on promises and providing excellent service.
· Positive Interactions:
Foster positive and respectful interactions with clients, making them feel valued and appreciated.
· Long-Term Loyalty:
By prioritizing client care, you can build long-term relationships and foster client loyalty. 
4. Key Responsibilities:
· Client Communication:
Regularly communicate with clients about service updates, schedule changes, and any issues that may arise.
· Addressing Concerns:
Respond promptly and effectively to client concerns and questions. 
· Problem Solving:
Collaborate with clients to find solutions to any problems or issues that may arise.


· Feedback Collection:
· Regularly collect feedback from clients to identify areas for improvement and ensure that services are meeting their needs. 
5. Examples of Client Care in Action:
· Following up after a service:
Sending a thank you email with a satisfaction survey after a cleaning service. 
· Providing a detailed cleaning schedule:
Offering clients a detailed cleaning schedule that outlines the frequency and type of services provided. 
· Offering additional services:
Suggesting additional services, such as carpet cleaning, that may benefit the client. 
· Being available for questions:
Offering a dedicated phone number or email address for clients to reach out with questions or concerns. 
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